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Visit North Carolina, formerlyhe North Carolina BDision of Tourism, Film and Sports
Developmenthas contracted with theesearch company TN& data on North Carolina visitors

since 2006 ¢b{ Aa GKS ¢2NIRQa fI NHSal LINPOJARSNI 27
segments of the travel industryThe company has over 13,000 ftithe employees worldwide

and offices in more than 80 countries

¢ KS NBaSH NOK TiaBAnEd®candudisoerfl GORO Infernet-based interviews

among past 1anonth travelers who have traveled more than 50lesi from their homes
(excluding commuters). From this sample, pasinth data from 4,500; 5,500 past month
travelers is also collected for even greater insightsformation collected includegurpose of

trip, mode of travel, travel party characteristis, places visited, number of nights
accommodationsectivities, pending and eemographics Data collected are weighted to match

US Census variables, market size, age of household head, household income, and household size.
The research staff of Viditorth Carolina created the following report based on this data from
TravelsAmerica.

The purpose ofthis reportis toprofile the average North Carolina visitdwoth overnight visitors
and daytrippers. The report also includes comparisons between-ofistate and resident
visitors where applicableAt the end of the report, an appendix offers definitions of key travel
terms.
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8 In 2014, approximately8.2million persontrips were taken in North Carolirendranked # in the US
in terms of domestic visitatian

8 Eightyonepercent of all domestic visitors came to North Carolina for pleasure purposes,twaile
percent of visitors came to conduct business (includes meeting/convention). The rems@aviey
percentindDl § SR &2 G KSNE NBdted Snyflarl§, @ thkingbA cdrekniglit yistorsitdite
state, eightyone percent of domestic visitors came to North Carolina for pleasure purposeb;e
percent traveled for business purposasd venpercent vidied the state ford 2 i K S NE . LJdzNL1J2 a

§ The summer (JuneAugust) was the most popular season for travel to North Carolina, with iy
percent of all2014 visitors. Fall (September November) followed with twentfour percentof the
annual visitors. The spring (MarchMay) andwinter (Decembeiebruary)seasons each welcomed
twenty-two percent of visitors in 2014Junewas the single largest month for travel to the state with
nearlythirteen (12.7%) percentfollowed byDecember (10.5%) and July (1%

8 Nearly brty-eight percent of North Carolinavernightvisitorslodgedin a hotel/motel, while forty
percentstayed in a private homeNine percent stayed in a rental home or condo, whilearlyfive
percent stayed in a personal second hoareconda

8 The average travel party size for all North Carolina vigigostieswas1.9. Twentythree percent of
travel parties to the state included children in the party.

§ Eightyseven percent of all travelers to the state drove (includes personal automobilental,
motorcycle and RV), whikight percent traveled by air.

8 In 2014, the average household trip expenditure by visitors to North Carolina %83 $The average
household trip expenditure for overnight visitors wag88. Daytrip parties to the stat spent
approximately $91 per visit.

8§ The top states of origin abtal visitors to North Carolina were -state residents 7.0%), South
Carolina9.4%),Virginia (7.6%¥;lorida 7.4%),Georgia §.4%),New YorK3.7%)and Tennessee (3.4%).

8 Twentyfive percent of the households that traveled to North Carolina2di4 had a household
income over $00,000. The average household income for all visitors wak,0Q

8 In 2014, Raleigh/Durham/Fayettevilld%.0%) was the top advertising market of origin &firtravelers
to the state, followed by Charlottel?.0%), Greensboro/High Point/Winston Sale50o), Atlanta
(5.5%),GreenvilleSpartanburgAsheville $.0%),GreenvilleNew BerrWashington 8.7%6), Roanoke
Lynchburg (2.8%New York2.7%)and WashingtonDC 2.3%).

. ___________________________________________________________________________________________|
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8 In2014, approximately37 million overnightpersontrips were taken irfNorth Carolina North Carolina
ranked #6 in the US in terms of domesiiernightvisitation.

8 Eightyone percent ofall domesticovernightvisitors came taNorth Carolinafor leisure purposes,
while twelve percent of visitors came to conduct busine@scludes meeting/convention) The
remainingsevenL,JS NOSyY &G AYRAOI GSR d2siakeSNE NBFazy FT2N JA

§ The summer (June- August) was the most popular season deernighttravelto North Carolinawith
thirty-four percent of all2014 overnightvisitors. Fall (SeptemberNovember)followed with twenty
four percent of visitors. The winter (Decemdegbruary) and @wing (MarchMay) seasons saw
twenty-one percent of annual visitors eaciunewas the single largest month forernighttravelto
the statewith nearly thiteen percent followed by July (11.3%) and December (10.9%)

8 Overnightvisitorsto North Carolim spent an average &.8 nights inthe statein 2014. This was an
increase from 2.7 nights in 2013.

8 Forty-eight percent of North Carolinavernightvisitors lodgé in a hotel/motel, while fortypercent
stayed in a private homeNine percent stayed in aental home or condo, whileearlyfive percent
stayed in a personal second home or condo.

8 The average travel party size for @dernightNorth Carolinavisitor partieswas1.9 people Twenty
three percent ofovernighttravel parties to thestateincduded children in the party.

8 Eightyfive percent ofovernighttravelers to thestate drove (includespersonalautomobile, rental,
motorcycle and Ry whileten percent traveled by air.

8 In 2014, the average household trip expenditure for overnight visitaias $88. Resident overnight
visitors spent an average 05%7 and outof-state overnight visitors spent an average G#$.

8§ The top states of origin avernightvisitors to North Carolinavere instate residentg30.0%),South
Carolina9.2%), Floria 8.1%),Virginia 7.9%) Georgia7.3%),New YorK4.3%) and Tennessee (3.1%).

8 Forty percent of the households that travelem/ernightto North Carolina ire014 had a household
income over $5,000, andnore thana quarter 8%) of them had an income ofer $100,000.The
average annual income of overnight visitors to the state wasGhit4,

8 In 2014, Raleigh/Durham/FayettevillelR.3%)was the top advertising market of origin fovernight
travelers to thestate, followed byCharlotte 0.7%), GreensboroHigh Point/Winston Salen¥ (/%6),
Atlanta 6.3%),GreenvilleSpartanburgAsheville 8.9%),New York3.4%),Washington, DQ(%%) and
Norfolk-PortsmouthhNewport Newd2.5%)

. ___________________________________________________________________________________________|
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Main Purpose of Visit

In 2014, eightout of ten B1.0%) of domesti@vernightvisitors came td\North Carolindor leisurepurposes,
which included visiting friends and relativesjtdoor recreationand entertainment/sightseeing Nearly
twelve percent(11.8%)of overnightvisitors camefor geneal businessgonvention, seminar or other group
meeting while sevenpercent traveled tathe stateto conductpersonal2 NJ & ZbliskésNBurpose of trip
for overnight visitors to the state changed little from 2083 North Carolina continues to berpérily visited
by leisure travelers.

Primary Purpose of Overnight Trip to
North Carolina
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2014 Primary Purpose of Overnight Trip
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Resident travelers are slightly more likely to be leisure visitors tharoBstate overnight visitors to North
Carolina. Eightfour percent of NC residents traveling overnight in North Carolina in 2014leistee visitors
while seventynine percent of oubf-state visitors were leisure visitors. Nearly thirteen percent of-ot
state visitors in 2014 indicated that their primary purpose of visit was business.
|

VISIT NORTH CAROLINA 5



2014 North Carolina Overnight Visitor Profile

First Time Visitors

In 204, nearlytwelve perent of overnight visitors were first time visitors to the state. More than-tiods
have visited more than three times in the last 5 yedrke proportion of first time to repeat overnight visitors
to North Carolina has remained consistent over the¢ $@veral years.

2014 First Time Overnight Visitors to North Carolina
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2014 First Time Overnight Visitors to North Carolina
NC Resident Vs. Ouif-State Visitor
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85.4%
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Not surprisingly, oubf-state travelers to North Carolina are more likely to be first time visitors to the state,
however six percent of resident travelers indicated that their 2014 overnight visit within the state was their
first visit. This is likely attributed to new residents to North Carolina, as the population continues to grow.

VISIT NORTH CAROLINA 6



2014 North Carolina Overnight Visitor Profile

Travel Volume by Season

When examiningovernight visitation based on the typical seasonal schedule, the summer (June through
August) withthirty-four percentwas the most popular season of the year for overnight travel to North
Carolina. Fall (September through November) was the next most popular travel seds®n) for
overnightersfollowed bywinter (December through February) with twentyie percent andspring (March
through May)with nearly twentyone percent of overnight visitorsThe winter proportion of total overnight
visitors increased from eighteen percent in 2013 to more than twemtg percent in 2014, whilthe spring
travel proporion showedadecrease Winter travel to and within the state has shown a steady increase over
the last several years.

Overnight Travel by Season to North Carolina
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While the majority of both North Carolina resident and -@iitstate visitors travel during the summer, spring
is the next most ppular season for resident overnight travel. @iistate visitors are more likely to travel
in the fall and winter than in the spring.
|
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2014 North Carolina Overnight Visitor Profile

Average Length of Stay
After asignificantdrop in 2012, average trip length is slowly growing. Length of staydayight visitors in
North Carolinds on the rise particularly for resident visitors.

Average Length of Stay for Overnight Visitors to North Carolina
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Travel Party Size

The average travel party size for ldtbrth Carolinavernight visitor parties has remained consistent over the
last several year dt.9 persons Outof-state visitor parties were slightly larger in 2014 than resident visitor
parties.

Average Party Size for Overnight Visitors to North Carolina
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Children on Trip

Twentythree percent ofall overnight visitor parties tiNorth Carolinancluded children Among those who
traveled with children, the avegee number of children on trips was9. Out-of-state visitor parties are slightly
more likely to include children than resident visitor parties (24% vs. 21%).
|

VISIT NORTH CAROLINA 8



2014 North Carolina Overnight Visitor Profile

Lodging Used itNorth Carolina

In 2014, nearly forty-eight percent of North Carolinavisitors lodged in a hotel/motel, up from fortyfive
percent in 2013 Forty percentstayed ina private home. Note that in 2012 the lodging categories changed
to better reflect the use of rental homes/condos and personal second homes/conblose percent of
overnight visitors in 204 stayed in a rental condo @ental home while in North Carolina.

Lodging by Overnight Visitors to North Carolina
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Outof-state visitors are more likely to use a hotel/motel and rental homes as accommodations than resident
visitors. Resident visitors are more likely to stayai personal second home/condo or other private home than
out-of-state visitors.

. ___________________________________________________________________________________________|
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2014 North Carolina Overnight Visitor Profile

Mode of Transportation
The primary mode of transportation by overnight visitors to North Carolina has remained consistetitavith
personalauto being thedominant form of transportation {8.9%0), whileaboutten percent travel by air.
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Not surprisingly, NC resident visitors are more likely to use their own automobile as primary transportation
for overnight travel within the state than odf-state visitors.While aut-of-state visitorsalso primarily drive
to North Carolina, thegre more likely to fly (17%han resident visitors

. ___________________________________________________________________________________________|
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2014 North Carolina Overnight Visitor Profile

Origin of Visitors

In 204, the top states of origin for North Carolina overnight visitors included North Carolif@430South
Cardina 0.2%), Florida8.1%), Virginia (B%), Georgia7(3%)and New York (4.3%)Visitation share from
each of the four top oubf-state markets increased from 2013 to 201%he top ten outof-state markets
represent half of North Carolina overnightitdss in terms of origin.

Top States of Origin of Overnight Visitors to North Carolina
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2014 North Carolina Overnight Visitor Profile

Trip Planning

More than ame-quarter of 20% overnight visitorsconsideredNorth Carolina for a visit at least six months

before the visitand eleven percent considered the state more than a year before visiingsideratio time

for travel appears to be lengthening somewhat over the last several years. Temrday percent of North
Carolina overnight visitors considered the state at least six months prior to travel in 2014, while-tivegy

percent did so in 2010.

How Far in Advance Overnight Visitors Consider Travel to North Carolina
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weeks before visiting as owff-state visitors. Oubf-state visitors are more likely to considée stateat least

one month prior to travel.
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2014 North Carolina Overnight Visitor Profile

BEghteen percent of overnight visitoreade the decisioto visit the state at least six months prior to the visit,
while thirty percent of overnight visitors made the decision within two weeks of visiting.

How Far in Advance Overnight Visitors Made Decision to Travel to North Carolina
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Resident visitors are nearly twice as likéd make the decision to visit North Carolina within two weeks of
travel as outof-state visitors. Thirtyight percent of ouof-state visitors decide to visit at least three months
prior to visit, while twentythree percent of resident visitors decide visit at least three months prior to
travel.

. ___________________________________________________________________________________________|
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2014 North Carolina Overnight Visitor Profile

Overnight visitorsin 2014 used travel review sites (such as TripAdvisor or Yelp) and mobile web browsing
when planning tripamore oftenthan in previous years However, he top sources of information remain
personalexperience and friends/relatives.

Top Sources of Information for Trip Planning

35.3%
Own experience golm'g%
P i 32.9%
B 35.3%
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Destination website (official
site of state or attraction)

Travel provider website
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Online full service travel
website (Expedia, Travelocity,

Search engines (Google, Bin
Yahoo, etc.)*
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(TripAdvisor, Yelp, etc. m 2012
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Travel club (AAA) 2014

Destination printed material
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Mobile Web Browsing

Travel provider either in
person or by phone

Travel book
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*New category
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2014 North Carolina Overnight Visitor Profile

Out-of-state visitors are more likely to rely on friends/relatives, destination websites, travel provider websites,
online full service websites, travel clubs and destination printed material itlratate resident Aswell, out
of-state visitors tend to use travel providers, Facebook and mobile web browsing morél@rasidents.

Top Sources of Information for Trip Planning
NC Resident Visitor Vs. Oof-State Visitor
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*New category
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2014 North Carolina Overnight Visitor Profile

The proportion of overnight visitors booking travel through online full service travel websites such as Expedia
or Travelocity increaseflom 2013 to 2014 Other top methods of booking traved North Carolinaontinue
to be travel provider websites, directly through the destination and/or travel provider via phone or in person.

Top Methods of Booking Travel

Travel provider website (airline, hotel, rental car 10.3%

cruise, tour)
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Travelocity, etc.)
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1.2%
0,
y . b75%
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2014 North Carolina Overnight Visitor Profile

Out-of-state visitors are much more likely to use teayprovider websites, full service online travel websites,
destination websites anfly directly contacting travel providers than resident traveleiihe most common
method of booking travel by resident visitors in 2014 was by contacting the destinatetlyi

Top Methods of Booking Travel
NC Resident Visitor Vs. Cuof-State Visitor

. . - . 11.5%
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2014 North Carolina Overnight Visitor Profile

Expenditures by North Carolina Visitors

The average overnight visitor party spending in the state v&88%$up elevenpercent from 208. Lodging
expenditures increasedhree percent, reflective of both increases in ADR and increadethand
Expenditures offiood/beverage entertainmentand amenities also increased from 201

Average Spending by Overnight Visitor Parties

Total trip expenditures
Lodging

Food/Beverage/Dining

Gasoline/Other

Transportation
Shopping/Gifts/Souvenirs m 2010
m 2011
m 2012
Groceries = 2013

2014

Entertainment/Admissions

Amenities (golf fees,spa,etc

Other

$- $100 $200 $300 $400 $500 $600 $700
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2014 North Carolina Overnight Visitor Profile

Out-of-state visitors to North Carolina spentirty-four percent more on average per trip than resident
visitors, particularly in the categorie$lodging, gasolingfansportation and food/beverage. Resident visitors
ALSYR Y2NB>X 2y @SN 3ISs 2y 3JLYAy3d OGAGAGASA YR

Average Spending by Overnight Visitor Parties
NC Resident Visitor Vs. Cof-State Visitor

Total trip expenditures $746

Lodging

Food/Beverage/Dining

Gasoline/Other Transportation

Shopping/Gifts/Souvenirs

m NC Resident Visitor

$31 m Out-of-State Visitor
Groceries .

$19

Entertainment/Admissions
$35

Gaming $14

$8

Amenities (golf fees,spa,etc s
10

' $18

$106
Other
$19

$- $100 $200 $300 $400 $500 $600 $700 $800
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2014 North Carolina Overnight Visitor Profile

Activities

Nearlyone-third (32%) of2014 overnightvisitors to North Carolinaisited relativeswhile traveling tothe

state. Aboutone-fifth shopped 21%)and visitedhe beach(18%) while travelingvernightin North Carolina.
Other popular activities includedisiting friends (17%), rural sightseeing13%), fine dining (%), visiting
state/national parks (11%) and visitihgstoric siteschurches 9%) *Note that responses to this question are

not mutually exclusive and percentages do not equal 100%. Therefore, proportions should not be
aggregated to combine categories of activities. Also note that these activities do not imply purpbs#.

Activities Participated in by Overnight Visitors to North Carolina

Activity 2010 2011 2012 2013 2014
Visiting Relatives 34% 34% 32% 31% 32%
Shopping 21% 22% 21% 22% 21%
Beach 17% 15% 18% 21% 18%
Visiting Friends 20% 18% 17% 19% 17%
Rural Sightseeing 13% 16% 14% 14% 13%
Fine Dining 14% 14% 13% 14% 12%
State/National Park 9% 9% 8% 9% 11%
Historic Sites/Churches 9% 10% 9% 8% 9%
Urban Sightseeing 7% 9% 8% 7% 7%
Museums 7% 7% 6% 9% %
Wildlife Viewing 6% 7% 6% 6% %
Old Hbomes/Mansions 5% 6% 4% 5% 6%
Hiking/Backpacking 4% 4% 4% 6% 4%
Nightclubs/Dancing 4% 4% 4% 5% 4%
Art Galleries 3% 4% 3% 4% 4%
Zoos/Aquariums/Aviaries 2% 2% 3% 2% 4%
Gardens 4% 4% 4% 4% 3%
Nature Travel/Ecgouring 3% 1% 3% 1% 3%
Bird Watching 3% 3% 2% 3% 3%
Fishing (fresh or saltwater) 4% 3% 4% 4% 3%
Casino/Gaming 3% 3% 3% 3% 3%
Special Events/Festivals 3% 3% 3% 3% 3%
Wine Tasting/Winery Tour 2% 2% 3% 3% 3%
Golf 3% 3% 3% 3% 3%
Theme Park/Amusement Park/Water Park 2% 1% 2% 2% 3%
Qraft Breweries N/A N/A N/A 2% 3%
Local/folk arts/crafts N/A N/A N/A N/A 3%
Biking/Road Biking/Cycling 2% 2% 2% 2% 2%
Theater/Drama 2% 2% 2% 2% 2%
Other nature (photography, rockhounding, etc.) N/A N/A N/A N/A 2%
Whitewater Rafting/Kayaking/Canogj 2% 1% 2% 1% 2%
Youth/Amateur/CollegiatdrofessionalSporting Event 2% 2% 2% 1% 2%
Spa/Health Club 2% 2% 1% 2% 1%
Musical Theater 1% 1% 1% 2% 1%
Rock/Mountain climbing 1% 1% 1% 1% 1%
Musical performance/show N/A N/A N/A N/A 1%
Area where a ¥ show or movie was filmed N/A N/A N/A 1% 1%
Horseback riding 1% 1% 1% 1% 1%
Farms/Ranches/Agtours N/A N/A N/A N/A 1%
Motor Sports 2% 3% 2% 1% 1%
Skiing/snowboarding 1% 1% <1% 1% 1%
Motorboat/Jet ski <1% 1% 1% 2% 1%
Symphony/Opera/Concert <1% 204 1% 1% 1%
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Out-of-state visitors are statistically more likely to spend time visiting relatives, shopping, rural sightseeing,
fine dining, visiting state/national parks, visiting historic sites/churches, museums, old homes/mansions, urban
sightseeingdancing, gardens, participating in nature travel, wine tasting and experiencing local crafts than
residentovernightvisitors. Statistically, he only activity that resident visitors participate in more oftian
out-of-state visitorgs fishing. OQut-of-staters participate in a larger number of activities per trip than resident
visitors (2.7 vs. 2.0 per trip on averagspectively. This is likely affected by length of stay.

Activities Participated in by2014Overnight Visitors to North Carolina
NCResident Vs. Oubf-State Visitors

Activity NC Resident Visitor Out-of-State Visitor
Visiting Relatives 28% 34%
Shopping 16% 23%
Visiting Friends 16% 18%
Beach 19% 17%
Rural Sightseeing 10% 14%
Fine Dining 10% 14%
State/National Pdc 8% 13%
Historic Sites/Churches 5% 12%
Museums 5% 9%
Old Homes/Mansions 2% 8%
Urban Sightseeing 4% 8%
Wildlife Viewing 7% 7%
Hiking/Backpacking 4% 5%
Nightclubs/Dancing 2% 1%
Art Galleries 4% 4%
Zoos/Aquariums/Aviaries 4% 4%
Gardens 2% 4%
Nature Travel/Ecéouring 2% 4%
Casino/Gaming 2% 4%
Wine Tasting/Winery Tour 2% 1%
Theme Park/Amusement Park/Water Park 2% 4%
Local/folk arts/crafts 2% 4%
Bird Watching 3% 3%
Fishing (fresh or saltwater) 5% 3%
SpeciaEvents/Festivals 3% 3%
Golf 2% 3%
Craft Breweries 3% 3%
Other nature (photography, rockhounding, etc.) 1% 3%
Youth/Amateur/CollegiatdProfessionalSporting Event 2% 3%
Biking/Road Biking/Cycling 2% 2%
Theater/Drama 1% 2%
Whitewater Rating/Kayaking/Canoeing 2% 2%
Musical Theater 1% 2%
Skiing/snowboarding 1% 2%
Spa/Health Club 2% 1%
Rock/Mountain climbing 1% 1%
Musical performance/show 1% 1%
Area where a TV show or movie was filmed 1% 1%
Horseback riding N/A 1%
Fams/Ranches/AgHiours 1% 1%
Motor Sports 1% 1%
Motorboat/Jet ski 2% 1%
Symphony/Opera/Concert 1% 1%

*shaded activities show statistically significant difference at the 95% level between resident afestaue visitor participation
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Demograplic Profile ofNorth Carolina Overnight Visitors

More than half $5.1%) of theovernight visitors to North Carolirere married andwenty-three percentof

GKS NBIA2yQa GAaAiilz2NBE | NSlargehpfopationSoRatbf-gtakeRigitgsdthe2 NJ & S
state are currently marriedb8%) than resident visitors (50%lwenty-one percent of oubf-state visitors are

divorced, widowed or separated, while the same is true of tweivg percent of resident visitors.

The largest proportion of Nort@arolina overnight visitordoth resident and oubf-state, classify themselves

as white 87%) Sven percent classify themselves as black/African Americ&his is down from eleven
percent in 2013.A larger proportion of resident visitors are blackiéan American (8%) than cof-state
visitors (6%). Two percent ofit-of-state visitors, while less than one percent of resident visitors, classify
themselves as Asian American,

Nearly wo-thirds (62.3%) of North Carolinaovernightvisitor partieshavea household head with a college
degree orhigher. The averagevernightvisitoris 47 years old Fifty-seven percent of resident visitors have
a household head with a college degree or higher, while $ix¢ypercent of ouof-state visitors have a
college degree or higherThe NC resident overnight visitor is slightly younger (46 years old) than the-out
state overnight visitor (48 years old).

The average North Carolina overnight visitor H&s6 vacation days each yeaNorth Carolina resident
overnight visitors reported having 11.0 vacation days per year, whileobstate overnight visitors reported
having 14.8 days.

The average household income of overnight visitors to North Carolina in 2014 was $74,400twjtbrcent
reporting a househdl income $5,000 or more. Nearlythirteen percent had a household income of over
$125,000. The average household income of resident overnight visitors was $65,000 in 2B&é4verage
household income of oubf-state overnight visitors in 2014 was $700.

More than sixty percent (62.2%) of overnight visitor parties reported that the head of household is employed,
while twenty-one percent are retired. The remainder reportéd/ 2 (i S Ydsliv@lestatRsOut-of-state
visitors (21%) are slightly moiigdly to be retired than resident visitors (19%).

The average household size of a North Carolina overnight visitor party in 2014 wasi®.dvas the case for
both in-state and outof-state visitors.
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2014 Top Advertising Markets

In 2014, the top advertising markets sendingvernightvisitors to North Carolinawere RaleigfDurham
Fayetteville (12.8%), Charlotte 0.7%), GreensboreWinstonSalemHigh Point 1.7%), Atlanta 6.3%),
GreenvilleSpartanburgAsheville 8.9%),New York .4%), Washington DC2(9%), andNorfolk-Portsmouth
Newport Newg2.5%) Advertising markets correspond withA S f BeSigh&éd Market Areas (DMAS).

Top Advertising Markets of Origin fd2014 North CarolinaOvernight Visitors

DMA of Origin 2010 2011 2012 2013 2014
Percentage Percentage Percentage Percentage Percentage
of Total of Total of Total of Total of Total
Overnght  Overnight Overnight Overnight Overnight
Visitors Visitors Visitors Visitors Visitors
RaleighDurham (Fayetteville) 12.2% 10.%% 105% 13.0% 12.5%
Charlotte 8.5% 8.4% 9.5% 9.0% 9.7%
GreensboreHigh PointWinston Salem 5.9% 6.3% 6.7% 6.3% 7.7%
Atlanta 4.6% 5.7% 4.8% 5.3% 6.3%
GreenvilleSpartanburgAshevilleAnderson 4.3% 3.8% 4.8% 4.5% 3.9%
New York, NY 4.0% 45% 4.0% 4.2% 3.4%
Waghington DC (Hagerstown, MD) 4.6% 3.2% 3.9% 4.0% 2.9%
Norfolk-PortsmouthNewport News 2.4% 2.3% 2.3% 2.3% 2.5%
Roanoke/Lynchburg, VA 1.6% 14% 1.9% 1.6% 2.4%
GreenvilleNew BeraWashington 4.0% 3.3% 3.3% 3.5% 2.3%
Columbia, SC 1.9% 1.6% 1.6% 2.2% 2.2%
RichmondPetersburg, VA 1.2% 1.9% 1.7% 1.6% 2.0%
Wilmington 1.9% 1.9% 1.1% 2.4% 1.8%
Baltimore 1.0% 1.4% 1.1% 0.9% 1.6%
Philadelphia, PA 2.3% 2.2% 1.3% 2.0% 1.5%
TampaSt. Petersburg (Sarasota) 2.5% 2.5% 2.6% 1.7% 1.5%
Charleston, SC 1.2% 1.1% 1.0% 1.2% 1.5%
Myrtle BeachFlorence 1.0% 1.6% 1.2% 0.8% 1.4%
OrlandeDaytona Beacivelbourne 2.3% 1.8% 1.7% 1.7% 1.3%
Knoxville 1.2% 3.3% 1.1% 0.6% 1.1%
Pittsburgh 1.2% 1.1% 1.1% 1.3% 1.1%
Jacksonville, FL 0.5% 0.8% 0.7% 0.4% 1.0%
West Palm Beacht. Piere 1.4% 0.7% 1.0% 0.9% 1.0%
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The following section provides information regarding online activities of visitors who
traveled to North Carolina in 2014.

Importance of Internet

More than eightyone percent of North Carolina overnight visitors indicate that they access the Internet at
least seveal times dailya proportion that has slowly been growiniyearly ninety percent indicate that they
use the Internet as least once per ddyess than one percent does not have Internet access.

Frequency of Internet Use by 2014 North Carolina Overnight Visitors
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Resident visitors to North Carolina access the hgemonly slightly more often than owdf-state visitors.
However, the vast majority of both types of visitors access the Internet at least once per day.
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