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UK & Ireland Summary January 2015 — December 2015

In the year 2015, Travel & Tourism Marketing conducted a range of activities,
attended functions and consumer shows and spoke with media.

The activities were aimed at:

Engaging with the consumer to build awareness of North Carolina

The trade to build on product knowledge and product development

Media to have pieces written and again stimulate consumer awareness
Airlines to improve and build stronger relationships with a view to co-
sponsoring FAM Trips with tickets.

YV VYV

Tour Operator activity
During the year we have conducted:

» 94 x Trade Meetings

» 14 x Airline Meetings (American Airlines, British Airways, Delta Air Lines &
USAirways)

» 6 x Visit USA Association Meetings

» 3 x Brand USA meetings

Funway Holidays

Building on previous activities further co-op programs were agreed with Funway, My
America Holidays to build on the already successful program.
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Examples of Co-Op Activity

America As You Like It ==

=
Duncan and Heidi worked on the 500 words of copy as %{f&?
and 8 high resolution images required for the America ¥ .

As You Like It newsletter.

Campaign Included:
e National Press advertising in the Express newspaper
e E-shot —to be sent out to our client database of approximately 14,000
including information on our North Carolina fly-drive itineraries
e Special Offer on our website for 10% fly-drive packages to North Carolina
during March

North Carolina : .
Discovery &

St America
from £985pp

including flig

cait 020 8742 8299 www.americaasyoulikeit.com

Travel & Tourism Marketing Ltd,
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NORTH CAROLINA

E-shot, distributed to 14,000

as you like it

Discover
North Carolina

From the highest mountain peaks east of
the Mississippi to the tallest natural sand
dune system in the eastern United States,
North Carolina takes diversity to new
heights. Across the state, you will find a
rich cultural heritage, abundant history
and modern cities.

2 Oxford House

24 Oxford Road North
London W4 4DH

Tek: (020) 8742 8299
Fax: (020) 8747 4331
email: sales@americaasyoulikeit.com
www.americaasyoulikeit.com

©Amadcn A3 Wallie 2014

The 300-plus miles of North Carolina coastline are dotted with pituresque
lighthouses. A chain of barrier islands along the northern coast beckons
visitors to familiar places such as Kitty Hawk, Duck and Cape Hatteras.

hy shoreline lie the ic Cape Fear Coast, Crystal Coast
and Brunswick Islands. Each area has a unique style and offers spectacular
beaches, events and activities in a relaxed atmosphere.

History abounds along the coast, where ships sailed and colonies formed
centuries ago. Historic Bath, incorporated in 1705, is North Carolina's oldest
town and it celebrates its history through several historic sites. Visitors can
enjoy Beaufort, with buildings dating back to the mid-1700s, and Pine Knoll
Shores, home to one of North Carolina's three aquariums.

North Carolina’s role in the Civil War is commemorated throughout the year
through re-enactments and as part of the Civil War Trails project. Bentorwille
Battlefield, near Raleigh in central North Carolina, is the largest battlefield in
the state and site of the last major battle fought during the Civil War.

North Carolina boasts beautiful countryside and exdting dity life. Charlotte is
the state's largest city and is known for its offerings of fine cuisine, cultural
activities, nightiife, professional sporting events and the new U S. National
Whitewater Center. Just north of the dity, shopping takes on a whole new
meaning at Concord Mills. A visit to Lowe’s Motor Speedway, is a must for
race fans to experience the thrill of NASCAR's best. Many of the sport's
drivers and factories are
located here, along with
museums and tours
dedicatedto the sport
of racing.
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Insight Vacations INSIGHT VACATIONS
The Art O/Tounhqin (Sfy;(»

The Insight campaign was aimed at promoting North Carolina to the high end
coaching market. The activity has many components and featured North Carolina as
the key image.

Components:

As part of the Tri-State activities a joint training session at the Trafalgar offices in
Guernsey was carried out. A total of 14 staff were trained on North Carolina product.

The full list of activities for the campaign are:

Trade

v Training in Guernsey

v' Bath Travel DM piece (focus on Southern Elegance)

v Sales Blitz (E75 per booking incentive)

v 2 x full page advert within Travel Weekly

v" A booking incentive (funded by Insight Vacations)

v' 1 x Trade eDM with booking incentive

v' 1 x Signature News

v' 4 x Facebook posts promoting tours to your region

v' 4 x Twitter posts promoting tours to your region

v Destination of the Month agency poster

v' Feature incentive on Insight Vacations’ agent website

v Dedicated slides within all agent training for tours and booking incentive

v' BP Mailbag to all ABTA agents and home workers

v' Presenting at next sales meeting (sales managers and marketing team)
Consumer

v' 1 x past guest eDM

v' 1 x prospect eDM

v' 4 x Facebook posts promoting tours to your region

v

4 x Twitter posts promoting tours to your region

Travel & Tourism Marketing Ltd,
Shaftesbury House, 20 Tylney Road, Bromley, Kent, BR1 2RL.
Tel: 0208 313 1717 www.ttmworld.co.uk
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Southern
Elegance

8 days from £2995*pp (inc. flights)

On our Gold Luzxury tour you wik savour he sghts, sounds and flavours of the Sauth
gracelu Ive aaks, degant sntobolium plantations and gracious slind resons, BOOK BY
i tour v 30 APRIL 2014
Azanta, Asheviie. Chareston, 52 Simons siand, Jekt Hand, Savannah/Atants .
(optior ckin o Now Orkars) & SAVE £220
PER COUPLE

Departures between April - October 2014
Come in-store and find out more today

HSA @

T aanis o g, i

South Caroll
hr:’:;:@ Nuﬂuf{sm\lh\
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INSIGHT VACATIONS
Thhe At of Touring in Style

Southern
Elegance

8 days from £2995*pp (inc. flights)

Guests Can savour the
alogant antabellum plantations

5 and Navours of the South - Qraceful Ive 0aks,
d gracious sland rsorts.

BOOK THIS TOUR
& SECURE £75
IN LOVE2SHOP

VOUCHERS'
PER BOOKING

Visits: Atianta, Ashevile, Chareston, St Smons Mand, Skl lsland, SavarnavAtlanta
foptonal ada-on 1o New Orleans!

SAVE UP TO £220* per couple
Departures botween April - October 2014

For more information contact your Sales Manager,
call 0207 468 4118 or visit Insightvacations.com

HISA @ Georgia soumc.”r-om@ Now h':\unm\

oy

oS AT rr

ST ALITILS - .

A3 Poster

Paper Advert

Travel & Tourism Marketing Ltd,
Shaftesbury House, 20 Tylney Road, Bromley, Kent, BR1 2RL.
Tel: 0208 313 1717 www.ttmworld.co.uk
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U.K. Public Relations Results:

» 49 Media meetings January — December
> Distributed 9 news releases (trade & consumer)

» Media FAM
Month Articles Circulation Readership Value

January 2015 3 2,949,876 2,949,876 $702,339
February 2015 7 9,461,430 11,250,833 $201,950
March 2015 5 11,995,760 12,124,354 $419,483
April 2015 4 33,028,602 33,028,602 $799,820
May 2015 9 31,098,332 36,386,311 $2,973,392
June 2015 4 60,254,210 60,278,210 $69,362
July 2015 2 736,305 1,758,000 $267,510
August 20155 5 1,104,853 3,331,559 $214,354
September 2015 12 3,920,779 10,804,308 $188,914
October 2015 9 26,819,609 27,445,923 $294,978
November 2015 9 1,892,642 1,914,247 $145,985
December 2015 2 7,300,000 7,300,000 $760,440
TOTALS 71 190,562,398 208,572,223 $7,038,527

Essentially

Che Telegraph

SUNDAY

{ggolg

Shaftesbury House, 20 Tylney Road, Bromley, Kent, BR1 2RL.

selling

THE >

INDEPENDENT

TRAVEL

FORMERLY SELLING LONE

HAUL

Travel & Tourism Marketing Ltd,

Tel: 0208 313 1717 www.ttmworld.co.uk
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Example Pieces:

Sunday Mirror and Mirror Online

mirrorco.uk
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Guardian Print and Online

With its white beaches, warm sea and crab sha
he C 'bbean Douglas erspl ‘

North C
coast
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Shortlist Publication — BBQ Feature
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ULTIMATE TRAVEL

subversive who hates barbecue. novelty of a dish without pork. Reval
Charleston and Durham are Speedy's{speedysbbainc.com)
fantastic places tovisit buticant  cooks using electricity rather than
imagne Lexington existing without  wood fires - a no-no for purists -
ts slow-cooked pork. Having said but | defy you to tell the difference.
that, the local councd is pretty | eat at all three in one day, and
switched-on, adding ots of free wonder f anyons has ever done
public Wi-Fi. and Main Street coukd this before. Or done tand lived
pass for a Hollywood film set Late that nght, | end up in a bar

But t's the barbecus jonts that
caused an nternational festival
(barbecuelestival. com) to be held

sliced) in & vinegar-based red

comered by a cna-eyed man who
claims to have connections & over
town. Anout-of-towner hears us

hese, These guys ave laser-focused talking about local restaurants
mnpbce»smdmnndm on the local style: park shoulder and asks why the barbecue joints
nd| ot wel cverything Home (chopped, coarse choppad or ignore bzef The one-eyed man

gives ma a look that says Can you
believe this natic? and goes off
to kecture him on pork's supeniority

DAY 5 CHARLOTTE
As | fly home from Charictte the
next aftermocn, | start to get

nervous about the contents of my
T sutcase. | have an unwise number
ﬁ&mw of glass bottles containing regional
Nearby Bullock's Pt
Bar-B-Queis a different l e
proposition. Owner Tommy g
Bullock descrbesitasa ! mnmnay
“southern restaurant” ~ | P
regional staples such as !
A besrry brunswick stew share space m i %fw
moelbcosts thanbrisketand it hecustomarypuledpork iy
bourbon, but the college towns i messha g ok Traviols uj mms;l
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bgsecion tobacco, and factones  Radakeout delhered), with centercom) wc;mlland
heve been corverted into leisure Sooa Dt ot and i T ——— OrCathe
Breas, with the new basebail DAY 4 LEXINGTON Lexington Barbecue (lexbbacom)  case s retrieved from the carousel,
stadum (to replace the decrep Bvenifyoure have been the standard bearersfor  |open it up, my heart pounding,
park featured in Bul Durham) a some dangerous decades Whenltumup, bothare  fearing my precious sauceshave
highiight. Hip locals fiock to The Fit rammed with loyal regulars. At been confiscated But theyre intact
{thepit-durham com), a whole-hog I ORDER, WELL, Lexington Barbecue I'm told Bill - the TSA haen't even opanad
enterprise with a rooftop bar A EVERYTHING. Clinton has eaten everything on miy casa. There can ooly be coe
m_mm::mw HOMETEAM lhem(arrwrmgelhave explanation: once you're inwith
:yan:‘(la‘;sawone?:)e;tsgu\w m 's UKE ?a.;c\.ﬂt mx&%m g:bmen mar\yo'uvogot
A BARBECUE - gt
Fvestment banker), and the pair It truly is something special - but raise a bourbon with spherical
hewve just keft a small restaurant GREATEST HITS perhaps 'm just savouring the ice to him et home,

Travel & Tourism Marketing Ltd,
Shaftesbury House, 20 Tylney Road, Bromley, Kent, BR1 2RL.
Tel: 0208 313 1717 www.ttmworld.co.uk
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Guardian Online

world  sport  foothall opinion culture business lifestyle fashion environment tech travel = all sections

s americas  asia avstralia  africa middleeast cities development europe

Watching the wheels: the North Carolina
museum that is a temple to motorcycles

s come to Mag; rom all over the world to nde its mountain routes
but also find Dale: Wai Wi AT Ybikes
The Guardian 29 A G

Ty —
™~ NRYY )

— Hilton

tostop jean
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Wanderlust — A Walk in the Woods

Appalachian Trall, USA

TTMy3S3
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ppalachian Trail but
itali? Forget the backpack
r, turn on the cruise control

This was a 14 page feature on the whole trail with NC featuring

Travel & Tourism Marketing Ltd,

Shaftesbury House, 20 Tylney Road, Bromley, Kent, BR1 2RL.

Tel: 0208 313 1717 www.ttmworld.co.uk
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Trainings

Various trainings took place during the year; these fell into two categories:

» Individual Tour Operator trainings.
» Roadshow events that enabled North Carolina to engage with both tour
operators and travel agents.

In total 425 staff have been trained on North Carolina.

Key events included:

bullelin

These events were well attended and were a great opportunity for North Carolina to
be exposed to a mix of Travel Agency personnel as part of a specific “North America

Showcase”
Details:
Leeds — 16 March 2015 - 66 attendees
(Independent Agents, Home Workers & staff from the multiples)
Cardiff — 23 March 2015 — 51 Attendees

(Independent Agents, Home Workers & staff from the multiples)

North Carolina received:

The format of the evening enabled us to train all guests in sessions lasting 8
minutes. A total of 11 sessions were carried out at each event. In addition, North
Carolina benefitted from:

An area to display promotional literature and network with fravelbulletin
agents ;
A 50 word entry, with NC logos in the event programme e f“i
Logos on all invitations in Travel Bulletin Magazine U EM
Logos on all Promotional emails &h
Photo coverage after the event in the Travel Bulletin ‘

Magazine and on the Showcase Micro-site, held online for
12 months (Coverage to follow when available)

VVVYVY 'V

» Appearing in the promotional video, hosted online, Twitter
and Facebook B o oot
> Receive agent data, so you can arrange follow-up meetings ~ comsss
and send your own promotional material / meetings / FAM e
trips Py = i

......

Travel & Tourism Marketing Ltd,
Shaftesbury House, 20 Tylney Road, Bromley, Kent, BR1 2RL.
Tel: 0208 313 1717 www.ttmworld.co.uk
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Attendees included: Co-operative Travel, Flight Centre, Kuoni, North America
Travel Service, Personal Travel Advisor — Mid Counties, STA Travel, Thomas Cook,
Trailfinders, Travel Counsellors & Virgin Holidays

evenl‘btﬂeﬁn hrovebulelin

fravebull  mem—
S

CANADA D00, Oetaria Tovisin s Lsasey Themas
Rogers.

carches oy with Al Canada's Kewn

Travel & Tourism Marketing Ltd,
Shaftesbury House, 20 Tylney Road, Bromley, Kent, BR1 2RL.
Tel: 0208 313 1717 www.ttmworld.co.uk
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Visit USA Association — UK

VUSA Agent Roadshow training events g

.{’“
VISIT US4 ASSOCIATION
The 2015 VUSA Roadshow events took place in October with \%Hc;,‘/
events in three key cities, as follows: N

London - 06 October 2015 — attendance 101 agents
Manchester - 07 October 2015 — attendance 123 agents
Glasgow - 08 October 2015 — attendance 120 agents

The events were well attended and agents were given an evening of education, fun
and food. In total of 344 agents were trained on North Carolina over the evening in
the form of “round-robin” sessions.

The year the events were held in venues with links to

the USA, such as ten pin bowling centres and Hard '
Rock Café. The attendance of agents at each event p
was much improved on recent years with over 100
agents at each event. The attendees were a mix of
travel agents and tour operator reservation staff and
knowledge / interest levels of the agents were also
high in each city.

The Roadshows followed a revised format of mini
training sessions, to ensure that each exhibitor had the opportunity to present their
destination / product to each agent attending.

Visit USA produced a booklet containing information on each exhibitor and contact
details. We also received the opportunity to record a short video:
https://youtu.be/1dIA-t4zrb4

Travel & Tourism Marketing Ltd,
Shaftesbury House, 20 Tylney Road, Bromley, Kent, BR1 2RL.
Tel: 0208 313 1717 www.ttmworld.co.uk
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Trade Shows

A number of Trade events for operators were attended. These are useful for building
and selling in new product.

Key shows Included:
IPW June 2015 - Orlando

The UK had a total of 17 tour operator / trade meetings over the course of the show
and the team met with key UK partners to develop business opportunities.

Travel & Tourism Marketing Ltd,
Shaftesbury House, 20 Tylney Road, Bromley, Kent, BR1 2RL.
Tel: 0208 313 1717 www.ttmworld.co.uk
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World Travel Market
02 — 05 November 2015

world

travel

< market
2 - 5 November 2015 « London

The Leading Global Event for the Travel Industry

During the lead up to WTM 2015, TTM actively
sourced both trade and media meetings for North
Carolina.

We had a total of 24 meetings over the first three days of the show. This was the last
year of a 4-day format of WTM and in 2016 the show will only be open Monday —
Wednesday.

Full details of all meetings and new opportunities can be found below.

Travel & Tourism Marketing Ltd,
Shaftesbury House, 20 Tylney Road, Bromley, Kent, BR1 2RL.
Tel: 0208 313 1717 www.ttmworld.co.uk
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Travel South International Showcase 30 Nov — 03 Dec 2015

TRAVEL-SOUTH USA

Duncan attended Travel South in Charlotte as the UK
face of North Carolina. The event was attended by a number of UK operators
including Platinum Travel from Ireland.

The show was a great success and Duncan not only participated in the main state
meetings but with the county and regions meetings when they met with UK
operators.

A total of 25 meetings were attended.

In addition, Duncan was present at the hosting by Visit Charlotte of the NBA
Baseball game on the Sunday afternoon prior to the show.

UK Companies attending:

Karen Niven - Bon Voyage Welcome to Charlotte!
Melissa Tilling - Funway I'rn

Maria Wahby - Miki Travel Ireana e
Hannah Philips - The Internet Traveller SHOWCASE

John Bowden - THG o .
Steve Hartridge  — Selling Travel e
Maggi Smit - America As You Like It

Richard Harrington — Newmarket Holidays

Ciara Foley - Platinum Holidays

Upon his return Duncan arranged for each of the UK and Ireland
attendees to receive a thank-you in the form of a little taste of North
Carolina!

o\

.

"MIDNIGHT)

............

Travel & Tourism Marketing Ltd,
Shaftesbury House, 20 Tylney Road, Bromley, Kent, BR1 2RL.
Tel: 0208 313 1717 www.ttmworld.co.uk
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FAM Trips

We hosted 1 x Media FAM trip in 2015 focusing on State and National Parks so that
we ensure maximum coverage in and around all the forthcoming anniversaries.

The FAM was timed to coincide with IPW in Orlando to attract the right journalists.

TTM secured complementary seats from Delta for the FAM trip which included
visiting:

Charlotte

Blowing Rock
GrandFather Mountain
Asheville

Bryson City

YVVYYV

Travel & Tourism Marketing Ltd,
Shaftesbury House, 20 Tylney Road, Bromley, Kent, BR1 2RL.
Tel: 0208 313 1717 www.ttmworld.co.uk
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Visit USA Association UK

Visit USA — Unite event — 26 March 2015 T =
VISIT %A ASSOCRATION

“ ¥

The second “Unite Visit USA” event was the held for the VUSA i, 5t

wywd

members, and was well attended.

The idea is that this would a 'one-stop-shop' event held in central
London for tour operators to hold informal, pre-booked, one-to-one
meetings with tourist boards, hoteliers, representation companies,
airlines, ground handlers and car hire companies from various regions
around the world.

North Carolina conducted 15 meetings, followed by 9 media meetings
at the evening Media event

Visit USA Ball — Thu 03 July 2015

The Visit USA Ball was held on Thursday 03 July 2015. North Carolina again shared
the table with New Orleans to minimise cost but maximise the opportunity.

We secured an impressive list of guests for the table and a great evening was had

by all.

Guest List:

Nadia Clinton Delta Air Lines
James Butler Audley Travel
Arlene McJury Virgin Holidays
Cath Pusey America as You Like It
Jane Poyser Trailfinders
George Beguinot British Airways
Melissa Tilling Funway

Dominic Hodson Purely America
David Pointer Western & Oriental

Travel & Tourism Marketing Ltd,
Shaftesbury House, 20 Tylney Road, Bromley, Kent, BR1 2RL.
Tel: 0208 313 1717 www.ttmworld.co.uk
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Visit USA Association - Ireland

Visit USA Ireland Trade Roadshow x * * o o

North Carolina participated in the VISIT USA Association Ireland WUSA

Trade Roadshow taking place in 3 key Republic of Ireland cities. Corpies "eb"d '/
The roadshow visited Limerick, Cork and Dublin and facilitated e
networking and engaging with 20 — 25 key operators per event (total 68), their

owners and Senior Managers.

The Roadshow provided excellent opportunities to showcase the State and formally
talk about North Carolina.

Dates:

Limerick 17 February 2015
Cork 18 February 2015
Dublin 19 February 2015

The events were extensively picked up by the Irish Travel Trade (lrish Travel Trade
News, TravelBiz.ie and TravelExtra), which resulted in coverage across the Irish
Travel Trade both in real-time and post event.

Travel & Tourism Marketing Ltd,
Shaftesbury House, 20 Tylney Road, Bromley, Kent, BR1 2RL.
Tel: 0208 313 1717 www.ttmworld.co.uk
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The Big Travel Trade Event 2015,

N Ireland — 09 & 10 June 2015 TRAVEL(

NEWS W

Following the success of this event last year it was decided that this year the Visit
USA Association UK, in co-operation with Visit USA Committee Ireland, would
combine to create a USA pavilion at this show.

The pre-event evening dinner was a great success and very well attended with key
travel personnel from across Northern Ireland.

Big Travel Trade Event was also well attended over the 2 days and gave a great
opportunity to meet and engage with the Northern Ireland travel trade community at
a very cost effective rate.

Travel & Tourism Marketing Ltd,
Shaftesbury House, 20 Tylney Road, Bromley, Kent, BR1 2RL.
Tel: 0208 313 1717 www.ttmworld.co.uk
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North Carolina Governor's Conference on Tourism — 08 March 2015

Jody Hanson and Kirsty Dillury attended the conference on behalf of Travel &
Tourism Marketing and as representatives of the UK and Ireland market.

Jody presented on the current UK market and the recent activities, based on the
PowerPoint slide provided ahead of the conference.

Post-conference Jody and Kirsty visited Raleigh and Durham to spend time
networking with colleagues from Visit North Carolina. They also had the opportunity
to spend time in Raleigh and Durham to further build on product knowledge.

UK & IRELAND 2014 B

gt o

A

MEGAFAM - 1* for North Carolina

%

Marning tour of Charlotts, including the Levine
Muzeum of the South 3nd NASCAR Hall of fame
Activity 3t US National Whizewater Center,
Shopping at Cancord Mills

Charlotte Spesdway ~ NASCAR Sprint A-Star Race
Transylvania County

Pisgah National Forast and Laoking Giass Falls
Sliding Rock

Cradle of Forestry

VYVYVYYY v

Coverage across:
Soclal Media Channels
Travel Trade publications

Attendees included: TRAVEL2 major
Hart Travel ORI
_ HOLIDAYS america

NORTH 'C!\ROLINA “Tals

world ;

@Ha etl :

3- 6 November 2014 + London

Focused UK Trade Show

14 Trade Meetings
12 Media Mestings

Overview / summary of 2014 activities
Fam Trips
2 2 FAM Trips festuring key UK Tour oparstor personnel
Salas Calls
10 @ucess of 100 Sakes calls and moatings ware conducted in 2014

Traiming:
Total Staff trained 305

Co-op’s
S Tour Operator Marketing 3Ctwitios via various distribution channals

2015 GOVERNOR'S CONFERENCE ON TOURISM

UK & IRELAND 2015 Q
Further increase product featured by operators following on

with successes with Stella Travel Group and Carrier Tours

Agent Trainings — product knowledge is key, build on
activities with the Visit USA Association in both the UK
and Ireland

T TS
Consumer awareness through marketing activities and Destlnatlons
the holiday & travel show

Consumer shows
London B Manchaster

May 2015 — PR/Media FAM focusing on National Parks and forthcoming anniversaries

Continued participation in:
Tour Operator | Marketing Activities - FAM Trips — Trainings - Product Development
Support in house activities
VISIT USA activities - Mest the media events, - VUSA Ball - VUSA Training events — Trade Development
Press trips, newsletters, press releeses

MNORTH ‘E"‘ ROLINA 2015 GOVERNOR'S CONFERENCE ON TOURISM

Travel & Tourism Marketing Ltd,
Shaftesbury House, 20 Tylney Road, Bromley, Kent, BR1 2RL.
Tel: 0208 313 1717 www.ttmworld.co.uk
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Consumer Events

Destinations Show 2015 THE,.m.nME_s presens
| - | Destinations
The Times Destinations consumer shows in the holiday & travel show

Manchester and London took place in January with
North Carolina in attendance.

Dates:
Manchester 15 — 18 January 2015
London 29 January — 01 February 2015

The shows were extremely well attended with a very high quality of consumer, many
of whom had conducted initial research on their trip to the USA. The shows
presented the State with a great opportunity to interact and engage with the
consumer and influence their ideas, plans and itineraries.

Attendance Figures: Pavilion at London 2015

Manchester — 24,765 (up 5% year on year)

London — 38,688 (up 3.5% year on year)
Collateral distributed for North Carolina:

Manchester — 275 brochures and maps

London — 300 brochures and maps

Travel & Tourism Marketing Ltd,
Shaftesbury House, 20 Tylney Road, Bromley, Kent, BR1 2RL.
Tel: 0208 313 1717 www.ttmworld.co.uk
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North Carolina in the spotlight at the
Rolls Royce London Event

North Carolina was showcased at the recent UK Rolls Royce (RET5]
Owners Club annual event, which this year was held at the | &
prestigious Saatchi Gallery in central London on December 4™,

One of the main drivers to participate in this high profile event is the
news that the USA Rolls Royce Owners Club meeting in 2016 will ||ROYCE ST JAMES'S HOUSE
be on North Carolina soil at the Biltmore Estate in Asheville. This .

was the perfect opportunity to link the UK and NC events.

The event was very well attended with over 700 owners participating. The event was
hosted by key UK motoring journalists including Vicki Butler-Henderson and Quentin
Wilson.

The organisers created gallery style plinths for exhibitors to display items associated
with their destination or produce. North Carolina chose to tell the story of NASCAR
with a Mason Jar of Moonshine and a racing helmet. Many of the visiting
enthusiasts enjoyed discussions on the heritage and culture of NASCAR. The
striking picture of the Biltmore Estate also intrigued attendees who thought at first it
was a French chateau. There was much interest in North Carolina amongst
attendees.

Travel & Tourism Marketing Ltd,
Shaftesbury House, 20 Tylney Road, Bromley, Kent, BR1 2RL.
Tel: 0208 313 1717 www.ttmworld.co.uk
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2015 UK & Ireland Sales Mission

The 2015 sales mission took place in September and saw 23 delegates across North
Carolina, South Carolina and Georgia.

The mission was themed around BBQ and great food and saw the delegation visit
the cities of Dublin, Manchester and London where a series of agent events were
held around the theme. These included:

> Representatives attended the Visit USA Association Ireland quarterly meeting
» Operator and Media lunches

» Agent events each evening in the various cities

» Tour operator Product Marketplace

, B @ o
,é Traveli~.ie ‘ﬁ e s
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# News  Evats  E-Zmo Photos/Videos  Jobs  Cowpeutions  Advertiso  Abowt Comtact

Georgia & the Carolinas — Host | Road Our Latest Ezina |
Trade to

Travel & Tourism Marketing Ltd,
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Social Media Activity

Monthly activities were supported by postings and coverage on the social media
channels available, including Facebook and Twitter. This involved utilising both the
TTM pages and those of the operators involved.

Examples:

Travel & Tourism Marketing - TTM World
North Carolina

Thinking of visiting North Carolina then why not visit the North Carolina
stand at the Destinations Show at Event city in Manchester.

T

Wi i—]

|‘1i :
: \s

¥ § |

Travel & Tourism Marketing - TTM World

North Carolina

Thinking of visiting North Carolina then why not visit the North Carolina
stand at the Destinations Show at London's Olympia.

Like - Comment - Share - ¥94 (31 a1

Like - Comment - Share - 37

Travel & Tourism Marketing Ltd,
Shaftesbury House, 20 Tylney Road, Bromley, Kent, BR1 2RL.
Tel: 0208 313 1717 www.ttmworld.co.uk
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M Travel & Tourism Marketing - TTM World added 2 new
photos

Jody and Kirsty at the Opening Reception of the 2015 North Carolina
Governors Conference on Tourism at Pinehurst Resort

Uniike - Comment - Share

'e] You, Catherine McCubbin, Jo Piani, Heldi Walters and 6 others like this.

Travel & Tourism Marketing - TTM World

#NorthCarolina . has the best beaches. hotels & restaurants
hitp //bit ly/1KCUzgl Douglas Rogers via The Guardian Visit North Carolina

North Carolina coast: the best beaches, hotels and
restaurants

With its white beaches, warm sea and crab shacks, the North Carolina coastrivals
the Caribbean Douglas Rogers picks its most alluring resorts, plus great places
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View photo

TTM World world - Jun 9
TTM ready for the start of the
@BIGTradeEvent Belfast! @VisitNC
@VisitMA

View photo

Y idded 2 new photos

TTM member, Duncan at Blowing Rock. North Carolina on a fam trip! Visit
North Carolina Road Rail&Sea

Travel & Tourism Marketing Ltd,
Shaftesbury House, 20 Tylney Road, Bromley, Kent, BR1 2RL.
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