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INTEREST IN VISITING NORTH CAROLINA

* Interestin visiting North Carolina in the next 12 months, among all U.S. leisure travelers, has grown 5%
since the spring of 2023.

U.S. Traveler Interest in Visiting NC During the Next Two Years
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CHANGE IN PERCEPTIONS OF HURRICANE DAMAGE

Agreement with Hurricane Perceptions (agree strongly & agree)

POSITIVE STATEMENTS

Many areas of North Carolina like Raleigh and Charlotte are open and unaffected by Hurricane Helene

The expectation is that the
agreement with these
statements will increase over
time.

[ would be interested in traveling to the state to support the survival of small businesses
The impact of the storm is limited to select counties in Western North Carolina

Areas of North Carolina are already back to normal after damage from Hurricane Helene
[ would be interested in traveling to the state to volunteer for clean-up efforts

The beaches of North Carolina were unaffected

The central part of North Carolina was unaffected

NEGATIVE STATEMENTS (*statements not asked in Jan 25 study)

Flooding reached historic levels

Mountain towns will take months to recover

It will be months before the state is ready for visitors
The expectation is that the
agreement with these
statements will decrease over

Large areas of the state are without running water
Traveling in the state is impossible because roads are washed out

Much of the state is without power

time.
The state doesn’t want visitors during the recovery period
There is not cell phone service in much of the state
Travel to the state is unsafe
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POST-HURRICANE INCREMENTAL LIFT AS OF DECEMBER 31, 2024

Media investment generated nearly 90,000 influenced trips after Hurricane Helene.

* Of the 530,000 out-of-state trips influenced by North Carolina paid media in 2024, just 10,000 of those occurred in the
last quarter of the year.

* Targeted investment in-state to drive recovery after the hurricane influenced nearly 80,000 trips from residents as of
the end of 2024.
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REASONS FOR DISINTEREST IN VISITING MOUNTAIN REGIONS

* Our work is far from over in terms of battling misperceptions.
* Compared to January, concern surrounding post-hurricane readiness rose to 18%, though still remains below November (23%).
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Source: MMGY Global, 2025
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