MEDIA BUYING & CO-OP INSIGHTS

Visit North Carolina Partner Webinar
July 10, 2025



TODAY'S WEBINAR
PRESENTERS

Scott Peacock
Director of Marketing &

Communications, Visit
NC

Stacey Rosseter

Account Director at
Dotdash Meredith



Nichole Maggio

Director of Media,
luquire

TODAY'S WEBINAR
PRESENTERS

Hanna Huckabee

Partner Programs
Manager, luquire




AGENDA

Media Consumption Trends

Visit NC Traveler Profile

Key Paid Media Definitions

Visit NC's Paid Media Coop Offerings

Where to Start

* Q&A

Our Next Webinar




MEDIA CONSUMPTION TRENDS 2025

Free ad supported platforms like Pluto TV and
Tubi are gaining popularity, growing at 10%
annually

Younger consumers, particularly Gen Z, are
gravitating towards creator content over
traditional scripted TV and streaming

In Q1 2025, U.S. adults spent 66% of their ad-
supported audio time with radio, 19% with
podcasts, and 12% with streaming audio
services

Social media has become the main news source
for Americans, with 54% getting news from
these platforms compared to 50% from TV

% of Time Spent

8% 22%

9%

10% 17%

v 12%

Traditional TV & Digital Video & Social Media Article Content
i Radio Streaming Audio & Podcasts & Other Media
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THE FREQUENT TRAVELER PROFILE

Demographic Highlights
% COMPOSITION
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50% are Female

23% are 55-64 Years
of Age

Mean Age: 49 | Median Age: 49
19% with Household
Income of $100-150k

Mean Income: $131,281 | Median
Income: $113,939

30% with Some
College

69% are Married

57% do not have
Children Under Age
18

Top Social Media Networks

BY INDEX with minimum composition: 10%

LinkedIn 174

Nextdoor 131

X (Formerly Known
as Twitter) 126

Instagram 118

resanale

Top TV Networks

BY INDEX with minimurm composition: 3%

393 ESPNU

309 ESPN 2

285 MLB Network

281 CBS Sports Network
265 Spectrum News

resanale

Top Magazines Read

BY INDEX with minimum composition: 5%
310 Travel + Leisure

123 People

120 Allrecipes

11 AARP the Magazine
100 None of the Above

resanalsa

Over The Top Devices

BY INDEX with minimum composition: 3%
146 Apple TV

138 Smart TV

134 Google Chromecast
133 Amazon Fire TV Stick
97 Other

resanals
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KEY DEFINITIONS

* Display: A static or animated ad in a handful of standard sizes  * Native Ad: An ad meant to fit seamlessly into a website;
that appears on a website or app next to, on top of or within matches the look, feel, and function of the content around it.
content.
* CPM: Cost per 1,000 impressions; buying model for most media
* High Impact: Visually larger, more interactive, or premium ad types.
placements designed to grab attention.
« Impression: A single instance of an ad being served or viewed.
* Connected TV (CTV): Video ads on the “big-screen” played This is not a unique figure.
through streaming devices like Smart TVs, Roku, Amazon
Firesticks, etc.

* Over-the-Top (OTT): Refers to the content delivery itself;
streaming programming accessed through iPads, mobile
phones, laptops, etc. via the internet. OTT services include
Hulu, Disney+, Tubi, etc.

* Pre-roll Video: Short video ads (ranging from :06-:30) that
play before content. Usually referring to video ads on websites
and not on the "big screen.”



AWARENESS

Introduce & Inspire

CONSIDERATION
Influence & Engage
CONVERSION
Trip Planning & Visitation

Inspire
Repeat Travel

IN-DESTINATION
TACTICS
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PROGRAM MAP

Awareness

Consideration

Conversion

Reach, Brand Recall

Ad Engagement, Web
Traffic

Trips Booked, Foot Traffic

Accuweather

Garden & Gun

OTT/CTV

Streaming & Podcast Audio
AARP

HypeAuditor (Influencer)
Linear TV

Curated Travel Whitelist
Our State Custom Article
Our State e-News Series

Our State Dedicated e-

News
Paid Social

Sojern
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AWARENESS

Introduce & Inspire
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LINEAR TV (LOCAL MARKET)

* Programming focuses on live tune-in moments
* Market opportunities include:

* Charlotte or Raleigh

* Greensboro

* Wilmington

e Greenville or Asheville

11

* Spot lengths include :05, :10 and :30

* Spot production assistance is available through
Spectrum for additional value
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AWARENESS PROGRAMS

* Programs range from Video to Audio and

Display tactics. AccuWeather Display

* Video programs include CTV/OTT, Garden & Gun

Display

which accounts for a significant portion of
all TV viewing hours. OTT/CTV Video

Streaming &

Podcast Audio Audio

* Audio inventory grants access to the 23.5%
of all internet users who stream podcasts

and 90% of streaming audio users. AARP Display

 Display tactics provide measurable impact HypeAuditor Creator

to your campaign goals.

12 ﬂc



INFLUENCER PROGRAM (HYPEAUDITOR)

Program Process:

* Partners complete a creator intake form
outlining their wish-list and needs.

* Luquire and Visit NC will curate a list of 10
creators tailored to each partner's needs.

* Partners receive a detailed deck showcasing the
curated creators with content ideas

Partner Responsibility:

* Luquire provides the curated list but does not
manage activations.

« Partners handle outreach and execution of
activations with the creators.
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AUDIENCE QUALITY SCORE

AUDIENCE TYPE

‘ﬁ Dwight Cooper

#1,456
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VISUAL EXAMPLES CONTINUED

Influencer profile

Check influencer

) Home

Recruitment

My Network

Lauren James | coastal life...

audience

Media Plans

Campaigns L

Outreach
R

+ Addto...

Market Analysis
Send message...

Tops & trends

My Network ® Prospects

Media Plans 1
& Comparison
> Notes Add note
Help & Upgrade
Profile Edit
0 Jess Ottaviano M
AL
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Lauren James | coastal lifestyle + travel
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This account has hidden likes
ESTIMATED REACH Post
11.8K-35.4K
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2K 33
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Membership& Benefits  Members Edition

Health Money Work& Jobs Advocacy Social Secuity Medicars  Carey Games  Travel Mare. AMRPENESPAROL  Help @ QU

By Donna Freydkin, AARP -
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After 36 years of marriage, Kavin Bacon, 66, and Kyra Sedgwick, 59, still finish

each other’s sentences — but when it comes to caregiving. they're not playing

for the cameras, They've lived it. They 've wrestied with it. And now, with their

new film, The Best You Can, they're telling a story that echoes a universal truth:
i ything, especially

AARP Report:

Stress Plays Key
Role in Fraud
Susceptibility

Health

2 Your Health
Your Heart Rate Says About You

What




VISUAL EXAMPLES

GARDENAGUN

WHERE™ L.,
IN THE | GUTER BANKS

Explore Now

AccuWeather Swart.FL 85%

FOOD & DRINK

*

RECIPES DRINKS SOUTHERN TASTEMAKEF

wn

D Fail may foel more ke 'sacond summer't

Stuart, FL 83"

rainstorm may impact the area this
weekend; check AccuWeather often
Hi: 92°

Tonight: Partly cloudy and humid
Lo:78"

CURRENT WEATHER A " : .
Humid; a shower this morning followed by a thunderstorm in spots

this afternoon; a tropical rainstorm may impact the area this
weekend; check AccuWeather often Hi: 92°

Tonight: Partly cloudy and humid Lo: 78°

- Top Stories
eaTve 502 AM
RealFeel Shade 96"
N~ o
AR Wing NE 2 mph
| RealFeel 100" r s 6mph

Mostly sunny Air Quality
MORE DETAILS >
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EXAMPLES CONTINUED
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https://thinklga.sharepoint.com/sites/NCTPartnerProgram/_layouts/15/stream.aspx?id=%2Fsites%2FNCTPartnerProgram%2FShared%20Documents%2FPartner%20Programs%2F2024%2D2025%20Partner%20Programs%2FProgram%20Materials%2FDigital%20%2D%20Media%2FStreaming%20%26%20Podcast%20Audio%20Unified%20Part%2FOuter%20Banks%20VB%2FVisit%20NC%20%2D%20iHeart%20Streaming%20Audio%20%2D%20General%2Emp3&referrer=StreamWebApp%2EWeb&referrerScenario=AddressBarCopied%2Eview%2E2394567d%2D26ee%2D4a47%2Da234%2D01ceebed93af
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CONSIDERATION
Influence & Engage
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TRAVEL GUIDE

 The Official North Carolina
Travel Guide

* Digital Edition
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Visit North Carolina

NIGHTTIME TREKS AT FAYETTEVILLE'S
TIPOUEST AND OTHER BOLD ADVENTURES
AWAIT AMONG THE DIVERSE CITIES AND
VIBRANT TOWNS OF THE PIEDMONT REGION.
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TRAVEL GUIDE

* Travel Guide readers are actively seeking
new experiences and adventures.

 After engagement, 88% have a highly
positive impression of NC. Leaving a
favorable opinion of travel to the state.

« Visitors spend an average of $2,650 per 5
day trip, boosting your local businesses.

* 87% find the NC Travel Guide helpful
resource, making it a trusted tool for future
trips.

19

Eager Explorers

Always Planning: With 89% planning multiple
leisure trips in the next year, North Carolina Travel
Guide readers are actively seeking new experiences
and adventures.

Positive Impressions

Boosting North Carolina’s Image: After engaging
with the travel guide, 88% have a highly positive
impression of North Carolina, with 79% reporting a
more favorable opinion of the state as a travel
destination.

Trusted Resource

Guiding Decisions: With 58% relying on travel
guides for trip planning and 87% finding the

North Carolina Travel Guide a helpful resource for
adventure planning, it's a trusted tool for discovering
new destinations and shaping future trips.

Valuable Travelers

Boosting Local Economies: Visitors to North
Carolina spend an average of $2,650 per trip over
5 days, significantly contributing to local businesses
and supporting lively communities and distinctive
destinations throughout the state.

How the North Carolina Travel Guide Fuels Travel Dreams

Guide Inspired Actions Reader Travel Motivators Guides Influence on Travel
The travel guide encourages North Carolina's unique offerings The travel guide is a powerful tool
engagement: drive readers to visit: in shaping travel plans:

+ Saved for future travel plans
(62%)

+ Shared travel guide information
with family or friends (38%)

+ Researched additional details
on North Carolina attractions
(34%)

+ Cultural Richness: 65% are

eager to visit historic sites.

* Local Cuisine & Arts: 55% are

drawn to local flavors, and 52%
to folk arts/crafts.

+ Nature & Adventure: 42% seek

nature travel experiences.

e compesed 383 seceents wge |

+ 93% are likely to travel to North
Carolina after reading

+ 37% feel more motivated to
visit North Carolina based on
guide content

+ 26% have never vacationed in
North Carolina but are now
considering it after reading the
guide.

I Carctre Offci Trr Gude 2024



CONSIDERATION PROGRAMS

* These are focused on contextual alignments
with travel-endemic websites.

* Custom Content allows for an authentic and
native feel to advertising within a trusted
publisher environment.

 Paid Social program allows partners to run
ads without management burden.
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Curated Travel Whitelist

¢ Our State Custom Article

Our State “Field Trips” E-News
Series

Outside Dedicated E-News

Paid Social

ﬂqu
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Display & Video

Custom Content

Newsletter

Newsletter

Static Post, Story Ad or Video Ad 5%




VISUAL EXAMPLES

TRAVEL+

TRIP IDEAS DESTINATIONS WORLD'S BEST TIPS + PLANNING ABOUT US Q SUBSCRIBE

LEISURE

The Ultimate Vacation to Take in Every Decade
of Your Life

Your next big adventure is right around the corner.

By Evie Carrick  Updat:

© Fact checked by Jill

¥
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News ThingstoDo Food & Drink

24 Hours In: TWA Hotel

& BD

Arts

Discover Time Out original video

E|

The latest travel news

timeout.com
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Only in the Mountains: 9 Can’t-Miss
Fall Adventures

From live music grooves to breathtaking cascades and fantastic eats and drinks
along the way, don’t miss these ways to dive into fall in western North Carolina.

by Robin Sutton Anders

Padcieboerd at Moo
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About 10 years ago, Amy Helton had a conversation that made her realize people
were starting to view Yadkin County in 2 different light. No longer a stop-through,
her home in the Blue Ridge foothills had become a destination. “For years after

my husband, Michael, and I opens

sevard, a lot of people would

stop from Ohio on their way to Myrtle Beach,” she says.

You Might Also Like:

One day, Amy asked her guest if she was heading to the beach. “And she said, ‘Oh

no, this is our vacation.”™

1 Wit We Were Here
40 Campinspired Ways 1o Piay I the
Moutains

At the time, Hanover Park Vineyard was Yadkin County’s only vineyard; today,

pany. “Yadkin County has a higher elevation

and a moderate tem and Festivals:
Eump.».n.“,lm/' ‘\T-

The Heltons age
take-your-time v

] Wina Relaxing Mountain Getaway With
the Heltons are now amon; The Carolina Experience!

County’s vineyard
mountains. That]
ool mountain b (6]
pace. Here's a ro

atime.




VISUAL EXAMPLES CONTINUED

ourstate.activehosted.com/index.php?action=social&chash=894db62f7b7a6ed2f2a277dae56a017c.3191&nosocial=1
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£l 24-25FY Partner...

Nc NC Tier Counties

el 25-26FY Master Tr... ¢l 25-26FY Partner...

Spring in Rowan County

)K @ spring overnignt s

GET THE MAGAZINE
Save up to 73%

on Our State and never miss an
issue — plus, receive a full digital
edition of the magazine each month.

SUBSCRIBE
GIVE AS A GIFT

View in browser

A MESSAGE FROM OUR BRAND PARTNER

Western NC's Fastest Growing Trail Community
And Endless Adventure

Bordered by the Blue Ridge Parkway and the Black Mountains, McDowell

County offers unparalleled access to the highest mountain peaks east of the
Mississippi, hundreds of miles of hiking and mountain biking trails throughout the
Pisgah National Forest, and the Linville Gorge, home of the region’s most stunning
and rugged natural landscapes.

At the heart of McDowell County, North Carolina, are small, welcoming towns like
Marion, Old Fort, and Little Switzerland. Our towns are steeped in rich North
Carolina history, craft breweries, local art galleries, and nationally known outdoor
festivals that showcase the area’s rich Appalachian culture. With 86 miles of state
trails in development, Old Fort continues to expand its offerings for hiking and
mountain biking enthusiasts while retaining that mountain town charm. The county
already boasts 140 miles of trails, providing a range of options for all skill levels,
from easy walks to challenging treks. Be among the first to hike the recently
reopened and revamped Catawba Falls Trail, and the Old Fort Gateway Trails.

McDowell County's Lake James is surrounded by mountain views, 33 miles of hiking
trails, and 20 miles for biking across Lake James State Park. Set sail on a sunset
cruise for peeks at wildlife such as eagles, otters, osprey, heron and jumping fish.
The Catawba River at the Marion Greenway in Marion is part of The Blue Ridge
Snorkel Trail, where you can step in, put on your snorkel, and explore vibrant
aquatic life just beneath the surface. With endless opportunities to get out and
explore, McDowell County is a place where adventure knows no boundaries.

Your Adventure Starts Here
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CONVERSION
Trip Planning & Visitation
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CONVERSION PROGRAMS

* Lower-funnel Sojern program identifies
hand raisers looking for travel.

* We can report back on the economic impact
of the paid campaign, including bookings,
flights, hotels and more.
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Display, Video & Native
(Image + Copy)
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VISUAL EXAMPLES
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I:AVEL‘ TRIP IDEAS DESTINATIONS WORLD'S BIST AWARDS TIPS « PLANNING WOTILS « RESORTS SHOPPING Q

DESTINATIONS > USA > NORTH CAROLINA

25 Best Places to Visit in North Carolina

These are our top picks for your next trip 1o the Tar Heel State Animats

By Lynn Brown f X (9 48 Finance >

From energetic cities and beautiful beaches to mist-covered hills and

museums that mark important moments in history, the Tar Heel State has 63 Gemes
something to lure every type of traveler. Here are some of the best places to PR
visit in North Carolina so you can start planning your next trip to this East
Coast destination packed with must-see spots. RS S
E News >
Y Shopping
h Sty

Along the Haw River State Trail

Hike, kayak. and mmerse yoursed n nature  Enyoy breathiaiong vews ard a
CONMECIon 10 &5 textle hestory

Lea™ Wre

15 Best Weekend Getaways in
North Carolina, According to
Locals

TRAVEL+

LEISURE | SSham Qo
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WE'RE HERE TO HELP

* Speak with the Partner Programs team to obtain spec sheets for submission.

Contact

* Have a kickoff call with our team to ensure the media plan is right for you.

26
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PORTRAIT OF AMERICAN TRAVELERS

Next Visit North Carolina Partner Webinar
August 11, 2025



Visit North Carolina

>
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